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THOMSON REUTERS FOUNDATION “UNBOXING THE TRUTH” CAMPAIGN EXPOSES 
MODERN SLAVERY DURING PEAK HOLIDAY SHOPPING SEASON 

 
The Foundation teams up with top YouTube influencers to inform a new generation 
of consumers on hidden slavery in fashion, electronic and cosmetic industry supply 
chains.   
 
(London, Dec 17, 2018) - A video by YouTube influencer Shameless Maya unboxing a 
collection of “slave-made” makeup is the latest, and final, in a series of poignant 
unboxing videos aimed at bringing the issue of modern slavery to a younger 
audience.  
 
The film sees Maya unbox what appears to be luxury makeup. A closer inspection 
reveals hidden facts and statistics incorporated into the product design that expose 
dangerous conditions, illegal tactics, and soaring numbers of modern slaves, often 
children, used to mine mica, which gives makeup its sparkle.  
 
For example, one bronzer compact displays that more than 20,000 children work in 
the mica mines in two Indian states alone. Another discloses how fewer than 10% of 
mica mine deaths are reported to police. And a letter from the Foundation explains: 
“We’re not asking you to stop unboxing, or your fans to stop watching. We’re simply 
asking people to start asking the right questions and demanding accountability.”  
 
The film is part of a larger campaign, “Unboxing the Truth,” created by the Thomson 
Reuters Foundation and creative agency partner TBWA\Chiat\Day New York. It hijacks 
the popularity of online unboxing videos to raise awareness of the human price of the 
products we buy, especially during this upcoming holiday shopping season, which is 
forecast to reach record sales. The campaign reveals the shocking yet often-ignored 
slave labor tactics hidden deep within the supply chains in fashion, electronics and 
cosmetics, and is intentionally aimed at a young audience at a time when the issue of 
ethical practices are increasingly informing consumer choices.  
 
The campaign kicked off in May (during sneaker-con) with a video from popular 
YouTube star Jacques Slade, who unboxed a pair of “slave-made” sneakers to 
underscore the endemic state of forced labor in production of today’s most popular 
footwear. Last month, a second film was released featuring technology influencer 
David Cogen (“The Unlockr”) who unknowingly unboxed a pair of ‘slave-made’ 
wireless headphones that exposed heartbreaking forced-labor tactics used to illegally 
harvest many of the natural components - mica, cobalt, tin, tungsten and gold – found 
in today’s most popular electronic devices.  
  
About modern slavery 
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There are currently over 40 million people trapped in conditions of slavery, equivalent 
to the population of Australia, Finland and Greece combined. In fact, there are more 
slaves today than in all of recorded human history combined, fueling a global criminal 
enterprise worth an estimated $150 billion per year.  
  
The Thomson Reuters Foundation plays a leading role in the fight against slavery. 
We raise awareness of this global scourge through news; we train journalists around 
the world to do the same; we provide free legal assistance and powerful research to 
anti-slavery organizations on the frontlines; and we bring together all the key players 
in the global fight against modern-day slavery at our annual Trust Conference. At the 
event, we recognize companies taking bold measures to clean their supply chains from 
forced labor with the Stop Slavery Award. Previous winners of the Award include 
Adidas, the Co-operative Group, C&A, Intel, NXP Semiconductors and HPE. 
 
For more information, visit http://www.trust.org/unboxing-the-truth/ 
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